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CONSUMER REGISTER lists summaries of major consumer proposals before Federal agen- 
cies. If you wish to submit written comments, include your name & address, state the name 
& Federal Register citation of the proposal on which you are commenting and explain your 


views briefly & clearly. 


Mutual funds 


Feb. 28 is deadline for comments on a Securities & 
Exchange Commission proposal to aid mutual fund in- 
vestors by implementing rules to prevent “insider” trad- 
ing of securities bought & sold for mutual funds. An 
“insider,” a person with knowledge of the fund’s invest- 
ment company transactions, would be subject to conflict 
of interest charges if he uses business information to 
buy & sell securities for his own account. 


In addition, the proposal requires “insiders” employed 
by an investment company, its adviser or principal under- 
writer to file with such organizations a report on his 
personal securities transactions. 


Also required is adoption of a written code of ethics 
by registered investment companies, advisers & under- 
writers to establish standards preventing fraudulent, de- 
ceptive or manipulative acts by their employees & di- 
rectors. 


The proposal is based upon The Report of the 
Special Study of the Securities Markets (1963) & Public 
Policy Implications of Investment Company Growth 
(1966), which recommended rules to aid mutual fund 
investors. 


Details—Federal Register: Jan. 22, page 2180. Send com- 
ments to Lewis J. Mendelson, Assistant Director, Division 
of Investment Management Regulation, Securities & Ex- 
change Commission, Washington, DC 20549. 


Food survey 


March 16 is deadline for comments to Federal Trade 
Commission on the design of an experimental monthly re- 
tail food price survey. The proposed survey, intended to 
run for several months, would involve twice monthly col- 
lection & publication of prices of 50 to 100 commonly 
purchased items in major supermarkets chains, 


Results of the survey, to be taken in several metro- 
politan areas by FTC staff members, will be published 
as an aid to both consumers & FTC in determining ac- 
curacy of such advertised phrases as “lowest prices” & 
“discount prices.” FTC says the survey will help it to 
institute proceedings against false advertisers & thus 
prevent injury to the truthful businessman & consumers. 
In addition, publication of price information will encourage 
supermarkets to make truthful advertising claims & will 
help consumers choose among competing supermarkets, 


Data collected would be reviewed by the store man- 
ager for error immediately after each survey & would 
be published about 2 days after the survey. The results 
will give the high, low, & middle price for the food 
items in all the stores. 


While FTC is inviting comment on all aspects of 
the survey, it is especially interested in receiving com- 
ments on the following questions. FTC has suggested 
answers to many of these questions in the Federal Regis- 
ter (see below) & in the detailed plans for the study, 


which may be had on request from the commission. 


@ How many metropolitan areas should be surveyed? 
Which ones? 

@ What criteria should be used for including or omit- 
ting stores to be surveyed? 

@ How should any zone pricing (area-wide pricing) 
in a metropolitan area be handled? 

@ How long should this survey program last? 

@ Of the survey food items how many should be in- 
cluded in each survey and how many should be rotated? 

@ Should name brands be rotated from time to time 
& on what basis? 

@ Should house brands be surveyed & on what basis? 
How can quality comparability with other brands be 
established ? 

@ How can_comparability be established for meat & 
fresh produce? 

@ How should items within product groups be selected 
—by dollar volume, shelf space or other indicator? 

@ Is there data available on product volume that re- 
flects consumer purchasing patterns better than Bureau of 
Labor Statistics data? 

@ Are regional consumption data available &, if so, 
how should these be used ? 

@ How should items which are not available or not of 
comparable quality be dealt with in computing a market 
basket total ? 

@ Which of 2 methods is better for computing market 
basket totals? (Technical Details of the 2 methods are in 
the Federal Register & in the study protocol.) 

@ Within product groups should products be weighted 
in computing the basket total to reflect sales volume? 


Details—Federal Register: Jan. 15, page 1543. Send re- 
quests for details of survey as well as comments to 
Assistant Director, Division of General Litigation, Bureau 
of Consumer Protection, Federal Trade Commission, Wash- 
ington, DC 20580. 


Cosmetic labeling 


April 9 is deadline for comments on a Food & Drug 
Administration proposal to require the labeling of cos- 
metic ingredients on the package. Each cosmetic product 
with 2 or more ingredients would have to list the ordinary 
name of ingredients in order of decreasing predominance, 
except that flavoring, fragrance & coloring may be listed 
as such. 


FDA says that the labeling declaration would have 
to be in letters not less than 1/16 inch. If the container 
is too small or if the manufacturer or distributor wishes 
to use a decorator container, the declaration may appear 
on a firmly affixed tag, tape or display card. 


The labeling format would be the same as that for 
manufacturers who now choose to list voluntarily. 


Details—Federal Register: Feb. 7, 1972, page 3523; Aug. 
11, 1972, page 16208; April 11, page 7151; CoNSUMER 
News: May 1, 1972. 





Natural gas 


Federal Power Commission has established a priori- 
ties-of-service list to assure equitable distribution of nat- 


ural gas supplies by gas pipeline companies during periods 
of supply shortages. 


First priority belongs to residences & small busi- 
nesses, Second is large commercial requirements & nec- 
essary industrial requirements for plant protection, feed- 
stock & process needs. General industrial requirements 
are third with smaller users given a higher priority than 
large users. 


Details—Federal Register: Jan. 15, page 1503. 


Toy ban 


March 23 is deadline for comments on a Food & Drug 
Administration proposal to ban small toys & other chil- 
dren’s articles & to ban toys & other articles with small 
parts that could be separated. Data shows that small 
items or parts of items can be breathed in or swallowed by 
small children. 


FDA proposes that any children’s article smaller than 
1% x 2% inches or a part of any article of that size that 
is accessible after normal use or damage be banned for 
sale for use by children under 3 years. In addition, the 
same size articles when designed for use in the mouth— 
such as a toy horn with moveable parts—are to be banned 
for children under 8 years. 


Articles not intended for children under 3 (or 8) 
would carry this label: “Caution: Not Recommended for 
Children Under 3 (2) Years Old.” The use of this state- 
ment would permit the sale of some toys that would other- 
wise be banned. Thus, stuffed animals, toy trucks & other 
toys & articles suitable for a wide age range would be 
required to bear the label. 


The only items that would be excluded from the pro- 
posed banning for children under 3 are chalk, crayons & 
paper books. FDA says that educational benefits of these 
3 items outweigh risks. 


The toys would be tested for use & normal abuse un- 


der methods proposed Dec. 8 & reported in CONSUMER 
REGISTER. 


Details—Federal Register: Jan. 22, page 2179; Dec. 8, 
page 26122; CoNSUMER REGISTER: Jan. 1. Send comments 
to Hearing Clerk, Health, Education & Welfare Dept., 
5600 Fishers Lane, Rockville, MD 20852. 


Odometers 


Transportation Dept.’s National Highway Traffic 
Safety Administration has ruled that after March 1 all 
sellers & transferors of used motor vehicles must furnish 
buyers with a written statement of the mileage. 


The statement will be furnished on a form separate 
from the title certificate. As originally proposed, the 


title certificate was to have included the information, but 
NHTSA now believes that this is not suitable. However, 
states that now require mileage disclosure upon transfer 
of a car may continue to use present forms, including title 
certificates, as long as Federal requirements are satisfied. 


In addition to a statement that the disclosure is re- 
quired by the Motor Vehicle Information & Cost Savings 
Act of 1972, NHSTA requires the odometer reading, the 
transfer date, the transferor’s name & address & vehicle 
make, model, body type, identification number & last li- 
cense plate number. If the transferor knows that the 
odometer reading is incorrect, he must add a statement 
that the actual mileage is unknown, 


Exempt from this requirement are vehicles weigh- 
ing over 16,000 pounds, antique cars & vehicles like trail- 
ers that are not self-propelled. 


Details—Federal Register: Jan. 31, 1973, page 2978; Dec. 
2, 1972, page 25727; CONSUMER REGISTER: Jan. 1, 1973. 


Flammable liquids 


Food & Drug Administration has ruled that certain 
liquid kindling & lighting products containing petroleum 
distillates, such as charcoal lighting fuel, require special 
packaging to protect children. 


The order is effective Sept. 27, 1973, for packaged 
charcoal lighter fuel, camping equipment fuel, torch fuel 
& fuel for decorative & functional lanterns. Effective 
date is delayed until Jan. 30, 1974, for cigarette lighter 
fluid with spout-type dispensers because more time is 
needed to develop suitable closures. 


Studies showed that between 1968 & 1970 children 
under 5 suffered in 3,189 cases of swallowing such prod- 
ucts & 369 hospitalizations were due to these products. 
Reports received by FDA show that 9 children died from 
swallowing such products during the 1964-1971 period. 
Inhaling fumes of such petroleum distillate products also 
is dangerous for children. 


FDA received 17 comments on the proposal. Eight 
favored the standards as proposed originally. 


Details—-Federal Register: Jan. 30, 1973, page 2757; 
April 14, 1972, page 7408. 


Correction 


A printer’s error resulted in an incorrect last line 
in the first paragraph of the Aspirin powder article in 
the Jan. 15 CONSUMER REGISTER. 


The paragraph should have read 


“Food & Drug Administration has exempted certain 
non-prescription drug preparations containing aspirin from 
Poison Prevention Packaging Act requirements for child- 
proof packaging standards. Exemption applies to un- 
flavored aspirin powders packaged in unit doses of not 
more than 10 grains of aspirin.” 


This listing is intended only as summary coverage of selected Federal Register items deemed of par- 
ticular interest to consumers, & it does not affect the legal status or effect of any document required or au- 
thorized to be published pursuant to Section 5 of the Federal Register Act as amended, 44 U.S.C. 1505. 
Federal Register is published Monday through Friday (except Federal Government holidays) by Office of 
the Federal Register, National Archives & Records Service, General Services Administration, Washington, 
DC. Subscriptions cost $2.50 a month or $25 a year & may be ordered from Superintendent of Docu- 
ments, Government Printing Office, Washington, DC 20402. The superintendent also sells individual copies 
of Federal Register for 20¢ each. Copies of Federal Register usually are available in public, college & uni- 


versity libraries. 
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